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girls Inc. believes that measuring outcomes is critical to having a real and lasting impact on girls. In 2018, girls 
Inc. surveyed 4,641 girls ages 9-18 in 56 girls Inc. affiliates across the united States and canada. Survey results 
show that GIRls InC. GIRls aRE…

sTRonG  
girls Inc. girls are more likely than their peers nationally to appreciate their bodies, and are avoiding risky 
behaviors-- keeping them on track to achieve positive life outcomes.

• While only 48% of girls in the united States ages 10-17 have high body esteem, a majority of girls Inc. 
girls say they are confident with their bodies.5 In fact, 77% said that they are happy with how their 
bodies look.

• Compared to U.s. high school girls nationwide, Girls Inc. high schoolers were more likely 
to abstain from substance use across the board, this includes alcohol, marijuana, prescription drugs, 
cigarettes, and e-cigarettes or vapes! 

sMaRT  
girls Inc. girls are defying national trends by setting high academic achievement goals and demonstrating interest 
in fields where women are traditionally underrepresented.

• While 1 in 7 u.S and 1 in 10 canadian girls will not graduate high school 2 3, girls Inc. girls are driven to 
succeed in their post-secondary futures, with 90% of Girls Inc. girls planning on going to college.  
additionally, girls Inc. teens are prepared-- 85% know what education or training they need for the 
career they want.

• Women are underrepresented in Stem fields of study, in fact, only 31% of all post-secondary Stem degrees 
are awarded to women17, but girls Inc. girls are prepared to close this gap-- 72% of Girls Inc. girls are 
curious to learn more about science, computers, or technology!

bolD  
girls Inc. girls are preparing to break the limiting barriers of poverty and lead their generation to a brighter future!

• While the cycle of poverty can prevent many low-income youth from becoming financially secure adults, girls 
Inc. girls are prepared for economic independence: 96% of teens say it’s important to know how to 
manage your money.

• developing leadership skills can often be challenging for girls, as stereotypes about leadership may shape 
girls’ expectations about what a leader looks like. a majority (64%) of Girls Inc. girls see their own 
leadership potential, agreeing that they are “good at leading others to reach goals.”  

EXECUTIVE sUMMaRY

the Girls Inc. Experience provides a holistic approach that is grounded in a belief of the rights and abilities 
of every girl. It is this combination of positive strategies that supports girls and inspires them to thrive.

85% of girls say that at girls 
Inc., girls learn they can do 

anything boys can do.

86% say, “there are adults 
at girls Inc. that help me think 

about my future.”

93% agree that, at girls Inc., 
they get to try new things!

www.girlsinc.org
mailto:research@girlsinc.org
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every day, in communities across the u.S. and canada, girls encounter significant obstacles to their well-being 
and success. We know that...

• 1 in 5 girls in the u.S. lives in poverty; more than 1 in 7 girls in canada live in poverty1;
• 1 in 7 U.s. girls will not finish high school on time2; 1 in 10 canadian girls will not finish high school3; and
• 1 in 4 young women experiences sexual assault before the age of 18.4

girls Inc. meets these challenges by helping girls explore and celebrate their strengths, their voices, who
they are today, and who they will become. girls Inc. opens opportunities to girls who are too often shut out from 
them. In a society that systematically undervalues and undermines girls—especially girls living in poverty and girls 
of color—girls Inc. ensures that girls grow up healthy, educated, and independent. through our research-based 
programs, safe spaces, and long-term mentoring relationships, we change the trajectories of girls’ lives.  
at girls Inc., girls discover their strengths, build lasting skills, and become leaders in their communities. We 
advocate with and for girls, on a local and national scale, advancing policies that expand their rights and promote 
equity for all.

Girls Inc. inspires all girls to be strong, smart, and bold.

THE GIRls WE sERVE
girls Inc. serves girls ages 5-18 from diverse ethnic, racial, socio-economic, and intersectional backgrounds.

 • ●45% percent of girls served are ages 12-18, a reflection of our focus on serving girls during  
 developmentally crucial years of middle and high school. girls ages 9-11 make up 33% of the girls we  
 serve and 22% are girls ages 8 and younger. 

 • 74% identify as girls of color, including 39% who identify as african american/Black, 24% latina/Hispanic,  
 7% multiracial, 3% asian american, and 1% native american. 

 • 62% of the girls we serve live in families earning $30,000 or less a year. 13% live in a household with an  
 annual income of $10,000 or less. 

 • 87% of affiliates serve girls in foster care. 71% serve lgBtQ+ girls. 75% serve girls who have an Iep,  
 who use adaptive equipment, or who need accommodations to participate fully in girls Inc. programming.

InTRoDUCTIon

www.girlsinc.org
mailto:research@girlsinc.org
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ssboMs  
girls Inc. believes that measuring outcomes is critical to having a real and lasting impact on girls, and has 
developed the Strong, Smart, and Bold outcomes measurement Strategy (SSBomS) to document the 
measurable difference a high quality girls Inc. experience makes in girls’ lives and to foster a culture of 
continuous improvement and collective learning across the girls Inc. network. this data-driven continuous 
improvement cycle includes regular information and attendance tracking in a common database (traxSolutions) 
and annual surveying with the Strong, Smart, and Bold outcomes Survey (SSBoS) for girls ages 9-18. girls 
Inc. provides data reports, trainings, and resources so that girls Inc. organizations may inform planning, make 
improvements in services and programming, underpin operational decisions, and communicate impact. 

the SSBoS measures success for three critical areas of 
girl development, providing the evidence to demonstrate 
the concrete ways in which girls Inc. inspires all girls to 
be strong or Healthy, smart or educated, and bold 
or Independent. In addition to outcomes, the SSBoS 
also measures the essential elements of a girls Inc. 
experience, the research-informed components of girl-
focused positive youth development that combine to create 
transformational change in girls’ lives. these essential 
elements can be thought of as feedback from girls on how 
they experience components of mentoring relationships, pro-
girl environments, intentional programming, and interactive 
activities at girls Inc. 

girls Inc. compliments this practical, annual outcomes 
measurement with a formal third-party evaluation, and 
is currently partnering with the american Institutes for 
research to implement a rigorous examination of the factors 
and strategies that lead to impact for girls Inc. girls. this 
evaluation is currently underway, and will take place for 2 
years, 2017-2019.

In THIs REPoRT 
this report includes findings from the 2018 girls Inc. Strong, Smart, and Bold outcomes Survey, a survey taken 
by 4,641 girls ages 9-18 at 56 girls Inc. affiliates in the united States and canada during march and april of 
2018. It highlights key outcome areas of Strong (Healthy), Smart (educated), and Bold (Independent), and also 
showcases the ways in which the essential elements of the girls Inc. experience impact outcomes and benefit 
girls’ lives. Whenever possible, survey results are presented and contextualized with research and information 
on the issues girls, their families, and their communities are facing today. a full list of indicators measured 
on the SSBoS can be found in appendix c; any indicators measured for the first time in 2018 are noted in 
appendix c as well as marked throughout this report by a “new” graphic. Information on the survey sample and 
methodology can be found in appendix a. Because of the nature of the sample, data included in this report are 
limited in representation to the girls who participated in the 2018 SSBoS, and not necessarily representative of 
girls across the girls Inc. network as a whole. See appendix B for the list of girls Inc. affiliates and the number of 
girls surveyed.

www.girlsinc.org
mailto:research@girlsinc.org
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sTRonG

Healthy lifestyle choices are important for successful childhood and adolescent development. girls Inc. can 
provide an important space for girls to play and engage in sports and physical activity, in addition to providing 
critical information to girls about nutrition, self-care, sexual health, risky behaviors, and other health concerns. 
promoting girls’ mental and physical health in a safe, supportive environment leads to positive health-related 
outcomes for girls.  

boDY IMaGE
girls today face many challenges to their self-esteem and body happiness. as a pro-girl, girls-only organization, 
girls Inc. stands committed to equipping girls with the tools they need to combat the internalization of unrealistic 
body ideals and body dissatisfaction.  In fact, girls Inc. codifies its commitment to body positivity within the 
girls Inc. Bill of rights, “girls have the right to accept and appreciate their bodies.” We see the results of this 
dedication: while only 48% of girls in the united States ages 10-17 have high body esteem, a majority of girls 
Inc. girls say they are confident with their bodies.5 In fact, 77% said that they are happy with how their bodies 
look.

But while the majority of girls Inc. girls across all age groups are confident with their bodies, girls’ body esteem 
does noticeably decline with age. 84% of girls Inc. youth (ages 9-12) say that they are happy with their bodies, 
but only 64% of teens (ages 13-18) feel the same way. this difference represents a statistically significant 
(p<.05) disparity in the way that younger girls and teens view their bodies. girls Inc. can support girls as they 
confront challenges to their body esteem by reminding girls of all ages that they have the right to accept and 
appreciate their bodies. Having a healthy body image allows girls to live comfortably and with confidence. girls-
only environments promote girls’ self-esteem by providing safe, judgement-free spaces where they can develop 
supporting relationships.6 

Younger Girls Inc. girls reported stronger body 
confidence than their teen peers (% agreement)

89% 88%

82%
78%

70%
65%

60%
63% 63%

69%

9 10 11 12 13 14 15 16 17 18

“I am happy with how my body looks.”

ssbos QUICK faCTs

77% of Girls Inc. girls are happy 
with their bodies  

(youth: 84%, teen: 64%).

60% of Girls Inc. girls say that it 
is not important for them to be 

pretty  
(youth: 63%, teen: 54%).

73% of Girls Inc. girls say that 
they do not want to look like 

girls and women they see on TV 
(youth: 75%, teen: 69%).

www.girlsinc.org
mailto:research@girlsinc.org
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sTRonG

sUbsTanCE UsE
girls Inc. helps girls to develop critical thinking and refusal skills, healthy relationships with mentors and peers, 
and strategies to better manage stress. these and other life skills learned at girls Inc. give girls the tools they 
need to avoid behaviors that can negatively impact their futures. a girl’s adolescent years are important in 
terms of her growth physically, socially, and emotionally, and substance use can endanger these developmental 
processes. teens who use substances are more likely to skip school, have poorer grades, and engage in 
behaviors that can lead to school discipline, such as fighting.7 compared to u.S. high school girls nationwide, 
girls Inc. high schoolers were more likely to abstain from substance use across the board, this includes alcohol, 
marijuana, prescription drugs, cigarettes, and e-cigarettes or vapes! 

While teen cigarette use has decreased in the past several years,8 another concerning trend has 
emerged-- e-cigarettes/vape use. according to the 2017 youth risk Behavior Surveillance System 
Survey, 40% of uS high school girls have used e-cigarettes/vapes.9 While girls Inc. high school 
girls were much less likely than their peers nationally to have ever tried vaping (21%), one-in-five 
girls Inc. high schoolers are risking long-term health effects, as e-cigarettes and vapes can contain 
nicotine and other harmful, addictive chemicals. 

ssbos QUICK faCTs

Girls Inc. high schoolers were more likely than their 
peers nationally to abstain from alcohol, marijuana, 
prescription drugs, cigarettes, and e-cigarettes!

by avoiding risky behaviors, girls are remaining on 
track to succeed academically and achieve positive 
life outcomes:
• 83% of girls Inc. teens have not skipped a day of school in the 

past month.  

• 90% of teens have not been suspended from school in the past 

year.

NEW

as a recent new york times article points 
out, schools across the country are 
struggling to deal with the rise in student 
e-cigarette use. girls Inc. can position 
ourselves as a partner for working with 
schools to address this issue. While girls 
may feel pressure to use substances, 
girls Inc. gives girls the knowledge, skills, 
and support necessary to avoid substance 
use and other potentially harmful 
behaviors. girls Inc. helps girls stay on 
track to achieve positive life outcomes.

63%

17%

36%

21%

14%
9%

27%

8%

40%

21%

alcohol Marijuana Prescription PIlls Cigarettes Electronic  
Cigarettes/Vapes

Girls Inc. high school girls are using substances at 
lower rates than high school girls nationwide.

www.girlsinc.org
mailto:research@girlsinc.org
https://www.nytimes.com/2018/04/02/health/vaping-ecigarettes-addiction-teen.html
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sTRonG

nUTRITIonal HabITs  
& PHYsICal aCTIVITY 
a girl’s environment can influence her nutritional options; many 
low-income communities are located within “food deserts,” 
areas where fresh, nutritious foods are scarce, or in “food 
swamps,” areas where fast-food restaurants and convenience 
stores sell an abundance of ultra-processed, high-calorie 
foods.10 this culture of malnourishment can negatively impact 
a girl’s development and put her at risk for increased health 
problems later in life. For many young people in low-income 
communities, fresh, nutritious foods are difficult to obtain. girls 
Inc. girls are not immune to this challenge, with 61% reporting 
having eaten one or more fast food meals/snacks in the 24 
hours before the SSBoS.

ssbos QUICK faCTs

72% of Girls Inc. girls ate 
breakfast the morning of the 

ssbos.  Younger girls were more 
likely than teens to eat breakfast 

(youth:  78%, teen: 63%)

61% of Girls Inc. girls drank one 
or more sodas in the 24 hours 

before the ssbos, including over 
1 in 10 (11%) that consumed  
5 or more sodas in that same 

time period. 

While a concerning 51% reported consuming snacks from  
vending machines or convenience stores one or more times in the day before the SSBoS, we see a positive 
trend when comparing year to year 2017-2018 survey data. In a matched set of girls who completed both 
the 2017 and 2018 surveys, girls reported consuming fewer of these quick snacks in 2018 than 2017- a 4% 
decrease we found to be statistically significant (p<.05). girls Inc. plays a critical role in its ability to provide girls 
with healthy snacks and meals during out-of-school time, as well as in helping girls make healthy decisions 
about their diet. 

ssbos QUICK faCTs

1 in 5 (20%) Girls Inc. girls meets 
DHHs recommendations11 by 

exercising 7 days a week. Youth 
were more likely than teens to 

exercise every day  
(youth: 26%, teen: 11%) (p<.05).  

 
67% played on one or more 

sports teams in the last year.  
Youth play on sports teams with 

greater frequency than teens 
(youth:  71%, teen:  60%) (p<.05).

In addition to reinforcing healthy eating habits, girls Inc. 
can support girls’ physical well-being through encouraging 
physical activity, or more simply- play! When girls are given the 
opportunity to play, they not only benefit physically, but can 
gain valuable life skills. playtime affords girls the opportunity to 
be creative, to develop interpersonal skills, and to enjoy being 
active.12 there is an exploratory nature to play that can also can 
improve cognitive function, and in turn can enhance academic 
achievement.  
 
as girls enter adolescence, physical activity and sports 
participation can continue to support their well-being and 
development. For teen girls, sports participation is associated 
with healthier eating habits, more positive attitudes towards 
schoolwork, increased self-esteem, and stronger social 
connections.13 girls Inc. aims to make sports an integral part of 

girls’ lives and recognizes that girls have much to gain by early and sustained participation in sports. When 
girls have access to opportunities to be physically active and participate in sports, they are given the chance to 
develop skills that will help them succeed and can form habits that keep them healthy throughout their lives.14  

www.girlsinc.org
mailto:research@girlsinc.org
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sTRonG

HEalTHY sEXUalITY 
girls Inc.’s pro-girl, sex-positive environment empowers girls to become agents of their own sexual health. 
Built upon a foundation of accurate information, inclusivity, and respect, girls Inc. believes that communication 
about sex and sexuality is essential, that young people have a fundamental right to sexuality education, and 
that the best approach to sexuality education moves beyond talking only about the dangers of sex. Sexuality is 
recognized as a natural, positive aspect of being human and of human growth and development.  

girls Inc. also recognizes and celebrates diverse sexual orientations and gender identities. on the 2018 SSBoS, 
17% of girls Inc. teens self-identified as lesbian, gay, Bisexual, or + (asexual, aromantic, pansexual, etc.). and 
while the SSBoS does not currently collect information on gender expression or gender identity, girls Inc. is 
committed to serving and supporting all girls, including those who identify as girls regardless of their assigned 
sex at birth, and those who are exploring their gender identity or expression during their time at girls Inc. 

ssbos QUICK faCTs

the SSBoS assesses indicators of teen 
girls’ sexual health, activity, and agency. 

girls Inc. teens were able to indicate 
not only whether they abstain from sex, 

but why they do so:  
94% of teens agree that 

pregnancy would interfere with 
their schoolwork.

●girls Inc. teens make decisions to 
have or not to have sex independent of 
the influences of peers and partners. 
87% of Girls Inc. teens report 
not feeling any pressure from 
their friends to have sexual 
intercourse, and 79% felt no 
pressure from their romantic 

partner.

teens who do have sex,  
do so responsibly.  

77% of sexually active Girls 
Inc. teens used some form of 

contraception the last time they 
had intercourse.

girls Inc. is proud to be a space where girls can express 
themselves authentically and feel supported by their peers and 
girls Inc. staff. In fact, of the teens who self-identified as l, g, B 
or + (asexual, aromantic, pansexual, etc.) (lgB+), 94% say that 
they “feel safe at girls Inc.” unfortunately, not all spaces youth 
inhabit are inclusive and supportive. research shows lesbian, 
gay, bisexual, and transgender youth, are particularly vulnerable to 
bullying and harassment. results from glSen’s 2017 survey of 
lgBtQ students in schools (ages 13-21) show that 70% of these 
youth experienced verbal harassment at school on the basis of 
their sexual orientation and 60% felt unsafe at school because 
of their orientation.15 We know that these types of pervasive 
bullying actions can have real and lasting effects on young 
people. In another 2017 survey of lgBtQ students (ages 13-17), 
researchers found that more than 70% of lgBtQ teens reported 
feelings of worthlessness and hopelessness in the past week, 
and 77% felt depressed or down.16  
 
girls Inc. teens who self-identify as lgB+ report similar 
experiences with bullying. lgB+ teen girls were significantly 
more likely to be physically, verbally, and electronically bullied 
than their girls Inc. peers who identify as heterosexual or who 
have not determined their sexuality identity (questioning, not 
sure yet) (p<.05). they were also more likely to skip school, with 
22% of lgB+ teens having skipped one or more days in the 
last month compared to 16% of heterosexual/unidentified teens 
(p<.05). these bullying behaviors pose a significant threat to the 
safety and health of girls. girls Inc. offers a space where girls can 
feel safe and supported as they build confidence and resilience 
throughout adolescence. 

www.girlsinc.org
mailto:research@girlsinc.org
https://affiliatecentral.girlsinc.org/sites/default/files/National%20Position%20Statement%20on%20Gender%20Identity_0.pdf
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sTRonG

MEnTal HEalTH
mental health is important at every stage of life, and is critical for girls’ success in school and 
ability to lead healthy, fulfilling, and meaningful lives. girls with unaddressed mental health 
challenges may withdraw from classes or activities and lose access to critical developmental 
opportunities. mental illness can also be isolating due to stigmas surrounding seeking treatment 
or even admitting one suffers from a mental illness. girls Inc. is dedicated to supporting girls’ 
mental health and has codified its commitment in the 2017-2020 advocacy platform.  as a 
network, girls Inc. believes it is essential that we combat stigmas surrounding mental health 
issues and treatment, and promote access to mental health resources and supports. 

NEW

ssbos QUICK faCTs

94% of Girls Inc. teens would 
offer their support to a friend 

that was feeling sad, stressed, or 
depressed. 73% would refer their 
friend to a trusted adult (family 
member, medical professional, 
teacher, and/or Girls Inc. staff 

member). 

More than 1 in 5 Girls Inc. teens  
(22%) “would not know what to 
do” if they felt sad, stressed, or 

depressed. 

on the 2018 SSBoS, teen girls were asked to identify the steps 
they would take to seek or offer help if they or a friend were 
feeling sad, stressed, or depressed. these help seeking and help 
offering behaviors were measured through two separate survey 
items, asking teens to select all actions they would take in the 
given situation. a remarkable 94% of girls Inc. teens reported 
that if a friend were feeling down, they would offer their support. 
73% would advise their friend to talk to adult (family member, 
medical professional, teacher, and/or girls Inc. staff member). 

unfortunately, girls do not feel as comfortable seeking those 
same supports for themselves if they were feeling sad, stressed 
or depressed. While over 9 in 10 teens would offer support to 
a friend, the percentage that would seek the support of friends 
for themselves plummets to 74%. this pattern can also be seen 
in seeking out adult support, where only 66% report that they 
would reach out to an adult (family member, medical 
professional, teacher, and/or girls Inc. staff member). also concerning is the more than 1 in 5 teens (22%) who 
reported that they “would not know what to do” if they felt sad, stressed, or depressed. 

this struggle to reach out is a challenge posed, in part, by 
the stigmas surrounding mental health issues and seeking 
treatment. girls Inc. can be there for girls by supporting and 
offering access to mental health resources, by partnering with 
schools to connect girls with the services they need, and by 
simply offering them a safe space to connect with caring peers 
and adults as they process their experiences or heal from 
trauma. to learn more about supporting girls’ mental health, 
check out this girls Inc. resource.

www.girlsinc.org
mailto:research@girlsinc.org
http://affiliatecentral.girlsinc.org/sites/default/files/resources/Advocacy Platform.pdf
http://affiliatecentral.girlsinc.org/sites/default/files/resources/Support Girls%E2%80%99 Mental Health - Fact Sheet.pdf
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sMaRT

academic achievement and high school graduation are important predictors of positive life outcomes. girls Inc. 
believes girls have the right to prepare for interesting work and economic independence, and therefore, supports 
girls in achieving their academic and career goals. today’s generation of girls has the potential to narrow the 
gender pay and leadership gaps that have long been pervasive in our society, and it is imperative that they are 
given the tools and supports to do so.   
 
aCaDEMIC asPIRaTIons & PosT-sEConDaRY REaDInEss
girls Inc. emboldens girls to explore potential post-secondary pathways and prepares girls 
academically and emotionally for their futures beyond high school. girls Inc. encourages girls 
to pursue their dreams of higher education, creating an environment that supports a future 
orientation and inspires a motivation to succeed.  an overwhelming majority of girls Inc. girls plan 
on going to college-- in fact, 9 in 10 indicated this aspiration on the SSBoS. However, not only 
are girls Inc. girls planning on going to college, but the 2018 SSBoS found that they understand 
what it takes to get there, and importantly, are ready to attend college. girls Inc. girls are aware 
of the steps they need to take after high school, as 85% of teens say they know what education 
or training they need for the career they want, and 80% know what costs to expect for the 
education or training they will need after high school.

NEW

ssbos QUICK faCTs

90% of Girls Inc. girls plan on 
going to college.

85% of Girls Inc. teens know 
what education or training they 
need for the career they want.

●80% know what costs to expect 
for that education or training.

girls Inc. helps girls actualize post-secondary aspirations by 
providing them academic encouragement, exposure to potential 
educational and career opportunities, and support to develop 
social and emotional skills needed to navigate their futures. 
We expand access to Stem and other education and prepare 
girls for college and future careers through programming and 
scholarship opportunities. In the past 5 years, girls Inc. has 
awarded over $1.1 million in college scholarships.  

girls Inc. plays an important role in providing girls with access to 
mentors, role models, and opportunities to see women leading 
industries. While women, especially women of color, have 
historically been underrepresented in fields such as Stem, 

politics, and business, girls Inc. aims to provide the girls we serve with role models from their communities and 
across a variety of career fields. While nearly 3 out of 4 (72%) girls Inc. teens who took the SSBoS agree that 
they know adults they can talk to who work in a career that interests them, girls Inc. can work to ensure that all 
girls have access to mentors in career fields of their interest so that girls can visualize a path to success beyond 
high school. For more on what girls Inc. can do to implement post-secondary readiness programming, see these 
resources. 

www.girlsinc.org
mailto:research@girlsinc.org
http://affiliatecentral.girlsinc.org/content/programming/other-programming-and-resources/post-secondary-readiness
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sMaRT

sTEM CaREER InTEREsT
Women only earn 31% of all post-secondary Stem degrees.17 
this underrepresentation of women in Stem concentrations 
contributes to their underrepresentation in the rapidly growing 
and high-paying Stem employment sector. one of the barriers 
to equal representation of women in Stem fields is the difficulty 
girls face accessing educational opportunities that help them see 
a Stem career as a viable opportunity for them. this is especially 
true for girls of color from low income communities, whose 
schools often do not offer exposure to a full range of math and 
science courses.18 

ssbos QUICK faCTs

72% of Girls Inc. girls are curious 
to learn more about science, 

computers, or technology  
(youth:  75%, teen:  67%).

71% get excited about science 
(youth:  75%, teen:  65%).

42% would like to have  
a computer or science job  

in the future  
(youth:  43%, teen: 41%).  

For the first time in 2018, the SSBoS asked girls about their 
Stem career interest. the large majority of girls were curious to 
learn more about science, computers, or technology (72%), and 
get excited about science (71%).  additionally, 42% of girls Inc.
girls say that they would like to have a computer or science job in the future. these are inspiring 
results, given the reality that many girls lack opportunities to engage in the fun, safe, and hands-
on environment that can be provided through afterschool and summer programs. and while the 
majority of girls are interested and excited by Stem, teen girls were significantly less likely than 
younger girls to enjoy Stem subjects and see themselves in Stem careers (p<.05). For example, 
while 73% of girls Inc. youth find math fun and interesting, only 61% of teens felt the same way. 
unfortunately, a statistically significant difference between age groups appeared in many of the 
Stem related survey items, where teens were less interested than their younger peers (p<.05). 
engaging and supporting girls in Stem is critical as girls enter young adulthood, as it is during these 
teen/high school years that girls start making independent course enrollment decisions and begin 
applying for college.  For more information on how girls Inc. can support increasing opportunities 
for girls in Stem, see this girls Inc. Fact Sheet.

NEW

75%

65%

75%
67%

73%

61%

86%
79%

I get excited 
about science

I am curious to  
learn more about 

science, computers, 
or technology

Teen

Youth

I find math fun  
and interesting

I find science fun  
and interesting

Girls Inc. teens are less interested in sTEM subjects than their younger peers (% agreement)

www.girlsinc.org
mailto:research@girlsinc.org
http://affiliatecentral.girlsinc.org/sites/default/files/resources/Increasing Opportunities for Girls in STEM - Fact Sheet.pdf
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bolD

girls Inc. inspires girls to be independent and believes all girls have the right to be confident in themselves and 
to feel safe in the world. at girls Inc., girls learn valuable life skills that help them manage relationships, stand up 
for their beliefs, and take on leadership roles in a space where girls can thrive and support one another. girls Inc. 
girls are advocates for themselves and others; they are resilient, diligent leaders in their communities who can 
overcome challenging situations. 

lEaDERsHIP & aDVoCaCY 
girls Inc. recognizes the importance of self-advocacy and supports each girl as she discovers her voice, grows 
to understand her power, and practices her ability to stand up for herself and others. girls Inc. is committed to 
girl-led advocacy that lifts up girls’ voices and empowers them to be change agents in their communities and 
beyond. developing leadership skills can often be challenging for girls, as stereotypes about leadership may 
shape girls’ expectations about what a leader looks like. these limiting stereotypes may prevent girls from seeing 
themselves as leaders, and we see that girls Inc. girls have room to grow in terms of self-perceptions about 
leadership. While a majority (64%) of girls Inc. girls say “I am good at leading others to reach a goal,” there is 
an opportunity for more girls Inc. girls to identify as leaders. as girls grow up, they continue to develop their 
leadership skills. 

ssbos QUICK faCTs

92% of Girls Inc. teens know 
ways to get involved in their 

communities.

90% believe they can use what 
they know to solve “real life” 

problems.

90% believe they can make 
a positive difference in their 

communities.

83% volunteer one or more times 
a month at their Girls Inc. or in 

their communities.

80% believe they have the 
responsibility to improve their 

communities.

We see that the more tenure girls have at girls Inc., the more 
likely they are to feel a sense of responsibility to improve their 
communities (p<.05). In fact, 84% with two or more years of 
tenure agree or strongly agree that they have a responsibility to 
improve their communities, compared to 79% of girls with fewer 
than two years of tenure. 

the unique pro-girl, girls-only environment at girls Inc. also 
allows for girls to take on leadership roles and grow as advocates 
for themselves, as 82% of girls say that girls Inc. gives them 
the chance to be a leader, 85% say being at girls Inc. has helped 
them think about their futures, and 92% say that at girls Inc., 
girls learn to make a difference in the world.  

girls Inc. challenges stereotypes about leadership and believes 
that all girls are capable of leadership. girls Inc. programs like 
leadership and community action help girls build leadership 
skills and create lasting social change through community action 
projects. 

I learned what it truly means to advocate. 
not just for other people, but also for myself.“

Girls Inc. Teen Advocacy Council Member

“

www.girlsinc.org
mailto:research@girlsinc.org
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bolD
fInanCIal REsPonsIbIlITY 
girls Inc. believes that all girls have the right to prepare for interesting work and economic 
independence. yet, across the united States and canada, women and children are especially 
vulnerable to the dangers of poverty.19 20 Systemic barriers often perpetuate a cycle of poverty, 
preventing many low-income youth from becoming financially secure adults. given this cycle 
and the long-standing gender disparity in pay and income, it is critical that girls gain a sense of 
economic justice so that they can better understand and assert rights relevant not only to their own 
economic well-being, but also the economic well-being of all girls and women, their families, their 
communities, their country, and their world. girls Inc. provides girls with the skills, knowledge, and 
support to understand and manage their money as well as to enhance their financial futures. 

NEW

ssbos QUICK faCTs

96% of Girls Inc. teens indicated 
that it is important to know how 

to manage your money.

94% know that it is important  
to pay attention to how much 

you spend.

90% say “it is important to plan 
for big purchases in your future.

on the 2018 SSBoS, girls Inc. teens demonstrated financial 
responsibility in a few ways: 96% of girls Inc. teens said “it is 
important to know how to manage your money well,” and 94% 
indicated “it is important to pay attention to how much you 
spend.” For more on girls Inc. Financial literacy programming, 
see these resources. 

aDUlT RElaTIonsHIPs
adults at girls Inc. play an important role in the 
lives of girls as trusted, caring mentors trained in 
an approach that is grounded in the belief in girls’ 
rights and abilities. In 2018, we asked girls about the 
support they receive from adults, and their 

responses overwhelmingly indicated that girls Inc. girls have 
a strong network of caring adults in their lives. over 9 out of 
10 girls Inc. girls stated that they have adults in their lives they 
can trust, who want them to do their best, care about them, 
and believes they will be successful.  girls Inc. recognizes the 
important role supportive adults play in girls’ lives. a team of 
trusted parents, relatives, teachers, school staff, and community 
members is critical for girls’ well-being.

positive relationships with adults help girls thrive, and research 
demonstrates that young people with supportive adults in their 
lives are more likely to exhibit important social and emotional 
skills such as self-awareness and personal responsibility, are 
more resilient, and are less likely to engage in risky behaviors, 
such as alcohol and tobacco use.21 

ssbos QUICK faCTs

98% of Girls Inc. girls agree 
that there is an adult in their life 

that always wants them to do 
their best.

96% said, “In my life, there is 
an adult who believes I will be a 

success”.

94% know that there is an adult 
in their life whom they can trust. 

NEW

I credit my self-assurance and determination to the steadfast 
confidence these adults had in me at such an early age.“

Girls Inc. Teen Advocacy Council Member

“

www.girlsinc.org
mailto:research@girlsinc.org
http://affiliatecentral.girlsinc.org/content/programming/national-identity-programs/economic-literacy%C2%AE
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GIRls InC. EXPERIEnCE

the girls Inc. experience puts the girls Inc. mission into action and equips girls to navigate gender, economic, 
and social barriers to grow into healthy, educated, and independent adults. people, environment, and 
programming underpin the framework of girls Inc. experience, allowing girls to learn about themselves and 
their values, to challenge each other to think critically about their world, and to create and maintain positive peer 
and adult relationships through a sisterhood of support. characterized by six essential elements of positive girl 
development, these elements provide a holistic approach that is grounded in a belief of the rights and abilities 
of every girl. It is this combination of positive strategies that supports girls and inspires them to thrive. a 
comprehensive girls Inc. experience includes: 

 1.  trusting, mentoring relationships with adult staff and volunteers. 
 2.  a pro-girl, girls-only environment that is physically, socially, and emotionally safe. 
 3.  compensatory, and intentional programming focused on girls’ needs. 
 4.  Hands-on, interactive activities that promote girls’ strengths. 
 5.  relevant, research-based curricula that address the needs of girls. 
 6.  Sustained exposure and connection with girls over time.

Girls Inc. girls are sTRonG (healthy). 
they are in charge of their health and possess 
the knowledge, skills, and attitudes to develop 
and sustain healthy lifestyles.

Girls Inc. girls are sMaRT (educated). 
they are academically engaged, and connect 
academics to life experiences, opportunities, 
and careers.

Girls Inc. girls are bolD (independent).  
they are socially and emotionally intelligent 
and display character and confidence in the 
life skills that allow for independent, 
productive, and fulfilling lives.

Experience
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GIRls InC. EXPERIEnCE

PRo-GIRl, GIRls-onlY EnVIRonMEnT 
a pro-girl, girls-only environment is a space that is physically, 
socially, and emotionally safe, and presents the consistent 
message that girls can and do succeed. In a pro-girl 
environment, girls should know that they have a voice and 
that they deserve to be taken seriously for the persons 
they are now, as well as for the women they will become. 
Supportive pro-girl spaces provide many benefits, and 
girls who participate in girls-only programming experience 
improved self-confidence, stronger relationships, greater 
critical thinking skills, and increased rates of physical activity.6

ssbos QUICK faCTs

85% of girls say that at Girls Inc.,  
girls learn they can do anything  

boys can do.

94% of girls feel safe at Girls Inc.

92% agree that, at Girls Inc. girls learn 
to make a difference in the world. 

MEnToRInG RElaTIonsHIPs 
trusting, mentoring relationships with trained girls Inc. staff 
and volunteers are essential to creating an ideal girls Inc. 
experience. mentoring relationships help young people attain 
the psychological and social skills that are necessary for 
success in education and in life and can have an especially 
significant impact on the lives of young people growing up in 
low-income, under-resourced communities. girls who have 
strong relationships with a mentoring figure have higher 
educational goals, and are more likely to hold leadership 
positions and engage in positive behaviors than those 
without mentors.22 23 

ssbos QUICK faCTs

86% of Girls Inc. girls say, “There are 
adults at Girls Inc. that help me think 

about my future.”

91% agree that adults at Girls Inc. 
listen to what they (girls) have to say.

93% know that there are adults at 
Girls Inc. they can depend on for help.

InTEnTIonal PRoGRaMMInG  
& InTERaCTIVE aCTIVITIEs  
Holistic, compensatory, and intentional programming focuses 
on girls’ needs and provides exposure to a wide variety of 
experiences and options that girls might not have otherwise. 
offering carefully planned programming means that, beyond 
providing a safe and fun environment for girls, girls Inc. 
delivers programming and activities aimed at teaching girls 
important life skills and behaviors that help them grow into 
healthy, successful women.  Interactive activities develop 
and promote girls’ critical thinking skills. they are girl-
centered, motivating, and deliberate. activities at girls Inc. 
put girls in charge of their learning and allow girls the space 
to reflect upon what they have learned.

ssbos QUICK faCTs

89% of Girls Inc. girls believe that 
adults at Girls Inc. have good ideas for 

activities.

80% indicate that, at Girls Inc., they 
get a chance to create and build 

things.

77% say that, at Girls Inc., girls are 
given a chance to help decide the 
programs and activities they do. 

● 93% agree that, at Girls Inc., 
they get to try new things!

www.girlsinc.org
mailto:research@girlsinc.org
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ConClUsIon

girls Inc. is proud to present the 2018 Strong, Smart, and Bold outcomes Survey report. With goals embedded 
in the 2016-2020 Strategic plan to scale girls Inc.’s Strong, Smart, and Bold outcomes measurement Strategy 
through data tracking and survey participation, we are actively working to develop a wealth of girl-specific 
outcomes data for the girls Inc. network to use. 

this annual administration of the girls Inc. Strong, Smart, and Bold outcomes Survey provides the girls Inc. 
network with the ability to examine and communicate the ways in which girls Inc. girls are thriving and where 
there is still room to grow. For more information about the girls Inc. Strong, Smart, and Bold outcomes 
measurement Strategy or the 2018 Strong, Smart and Bold outcomes Survey, contact research@girlsinc.org.

www.girlsinc.org
mailto:research@girlsinc.org
mailto:research@girlsinc.org
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SURVEY METHODOLOGY 
In March and April 2018, 56 Girls Inc. affiliate organizations 
surveyed girls across the U.S. and Canada using the Strong, Smart, 
and Bold Outcomes Survey. The SSBOS includes two age-
appropriate surveys, one for girls age 9-12 and one for teens, ages 
13 and up. Surveys are available in English and Spanish and are 
taken online through the TraxSolutions system. All girls who took 
the survey returned signed parental consent forms and gave their 
own assent to participate.  
 
SURVEY TOTALS 
After data cleaning and survey validity checks, 4,641 surveys 
were analyzed for this report, including 1,755 teen surveys and 
2,886 youth surveys. Surveys were removed from analysis for 
several reasons: if a girl declined to provide assent (Answering 
“no” to the “Would you like to participate?” question), if a girl was 
too young to participate in the SSBOS this year, or if a girl self-
reported she was “Not very honest” or “Not honest at all” when 
responding to the survey items.      

GIRL DEMOGRAPHICS 
The SSBOS does not ask demographic questions of girls taking the 
survey; instead, survey responses are associated with the 
demographic and attendance information stored in a girl’s Trax 
participant profile. Participating affiliates were asked to capture and 
input demographic information for each girl, including minimum, 
required demographic elements.  

AGE & GRADE 
Age Information was calculated from a girl’s birthdate and the date 
that she completed the survey.  43% of girls were in Elementary 
School (grades 1-5); 31% were in Middle School (grades 6-8); 26% 
in High School (grades 9-12). 

Age Group 
SSBOS 

(n=4,609) 
Girls Inc. 
 Affiliate 
Network 

5-8 - 22% 

9-11 49% 33% 

12-14 28% 31% 

15 and older 23% 14% 

 
TENURE 
Tenure is calculated using girls’ “Initial Service Date,” the date that 
a girl first started attending her Girls Inc. organization. 3,773 girls 
(81% of valid survey respondents) had a valid “Initial Date of 
Service” used for analysis. 
 

Tenure at Girls Inc. SSBOS 
(n=3,773) 

Less than 1 year 55% 

1-2 years 18% 

2-5 years 20% 

5 or more years 7% 

 

 

RACE 
Girls in the United States represent a population characterized by 
increasing racial and ethnic diversity, and Girls Inc. girls reflect this 
growing diversity with 74% of Girls Inc. services provided to girls 
from minority backgrounds. Girls Inc. strives to appreciate, 
embrace, and advance diversity as well as accurately represent the 
communities in which we serve girls.  

Race 
SSBOS 

(n=4,139) 
Girls Inc. 

 Affiliate Network 

Black 36% 39% 

Hispanic/Latina 34% 24% 

White 18% 26% 

Multiracial 8% 7% 

Asian or Pacific Islander 3% 3% 

Native American/Indigenous 1% 1% 

HOUSEHOLD TYPE 
SSBOS participants primarily came from two household types: two 
parents (52%) and mother only (39%).  

Household Type 
SSBOS 

(n=3,939) 
Girls Inc. 
 Affiliate 
Network 

One parent only  
(mother only, father only) 

42% 46% 

Two parents 
(incl. joint custody) 

52% 47% 

Neither parent 
(relatives, foster care, etc.) 

6% 7% 

 
HOUSEHOLD INCOME 
Girls Inc. serves girls from diverse socioeconomic backgrounds. 
 

Income Category 
SSBOS 

(n=3,387) 
Girls Inc. 
 Affiliate 
Network 

Less than $10,000 17% 13% 

$10,000 - $30,000 43% 49% 

More than $30,000 40% 38% 
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AFFILIATE EXECUTIVE DIRECTOR GIRLS SURVEYED % OF TOTAL SURVEYS 

Girls Inc. at the YWCA of Nashville & Middle Tennessee LaRhonda Magras 55 1.2 

Girls Inc. at the YWCA of Minneapolis Jazmyn Becker 14 0.3 

Girls Inc. at the YWCA Syracuse & Onondaga County Fanny Villarreal 4 0.1 

Girls Inc. of Bay County Niki Kelly 43 0.9 

Girls Inc. of Carpinteria Victoria Juarez 96 2.1 

Girls Inc. of Central Alabama Connie Hill 28 0.6 

Girls Inc. of Chattanooga Melissa Blevins 30 0.6 

Girls Inc. of Chicago Arshele Stevens 6 0.1 

Girls Inc. of Columbus & Phenix-Russell Leann Malone 165 3.6 

Girls Inc. of Dothan Jaime Hale 89 1.9 

Girls Inc. of Durham Yvette Nechvatal-Drew 44 0.9 

Girls Inc. of Fort Smith Amanda Daniels 28 0.6 

Girls Inc. of Greater Atlanta Tiffany Collie-Bailey 27 0.6 

Girls Inc. of Greater Houston Ellen Efsic 52 1.1 

Girls Inc. of Greater Los Angeles Vicki Connely 207 4.5 

Girls Inc. of Greater Lowell Tracy Reilly Ingersoll 62 1.3 

Girls Inc. of Greater Madison Becky Steinhoff 37 0.8 

Girls Inc. of Greater Philadelphia & Southern NJ Dena Herrin 83 1.8 

Girls Inc. of Greater Santa Barbara Barbara Ben-Horin 117 2.5 

Girls Inc. of Halton Shelley Nicholls 10 0.2 

Girls Inc. of Holyoke Suzanne Parker 80 1.7 

Girls Inc. of Huntsville Stephanie Malone 62 1.3 

Girls Inc. of Jackson County Ginger Schneck 60 1.3 

Girls Inc. of Jacksonville Robin Rose 27 0.6 

Girls Inc. of Jefferson County Susan Stahl 36 0.8 

Girls Inc. of Johnson County Sonya Ware-Meguiar 28 0.6 

Girls Inc. of Kingsport Julie Wright-Short 44 0.9 

Girls Inc. of Limestone, Algonquin, & Lakeshore Lindsey Belch 45 1 

Girls Inc. of Long Island Renee Flagler 38 0.8 

Girls Inc. of Lynn Deb Ansourlian 116 2.5 
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AFFILIATE EXECUTIVE DIRECTOR GIRLS SURVEYED % OF TOTAL SURVEYS 

Girls Inc. of Memphis Lisa Moore 156 3.4 

Girls Inc. of Metro Denver Sonya Ulibarri 76 1.6 

Girls Inc. of Monroe County Amy Stark 10 0.2 

Girls Inc. of New Hampshire Cathy Duffy-Cullity 51 1.1 

Girls Inc. of New York City Pamela Maraldo 408 8.8 

Girls Inc. of Omaha Roberta Wilhelm 183 3.9 

Girls Inc. of Orange County Lucy Santana-Ornelas 186 4 

Girls Inc. of Owensboro-Daviess County Tisa Correa-Osborne 67 1.4 

Girls Inc. of Pinellas Yvonne Ulmer 18 0.4 

Girls Inc. of San Antonio Lea Rosenauer 56 1.2 

Girls Inc. of Santa Fe Kimberly Brown 129 2.8 

Girls Inc. of Sarasota County Angie Stringer 62 1.3 

Girls Inc. of Shelbyville and Shelby County Amy Dillon 83 1.8 

Girls Inc. of St. Louis Cheryl Jones 81 1.7 

Girls Inc. of Tarrant County Jennifer Limas 674 14.5 

Girls Inc. of the Central Coast Patty Fernandez 136 2.9 

Girls Inc. of the Greater Capital Region Ashley Jeffrey Bouck 34 0.7 

Girls Inc. of the Island City Christine Chilcott 10 0.2 

Girls Inc. of the Pacific Northwest Elizabeth Nye 43 0.9 

Girls Inc. of the Seacoast Area Suzanne Dubus 26 0.6 

Girls Inc. of the Tennessee Valley Rhoni Basden 92 2 

Girls Inc. of Washington County Maureen Grove 48 1 

Girls Inc. of Wayne County Marcy Crull 12 0.3 

Girls Inc. of West Contra Costa County Tiffany Harris 35 0.8 

Girls Inc. of Westchester County Catherine Lepone 83 1.8 

Girls Inc. of Worcester Victoria Waterman 149 3.2 

TOTAL 4,641 100% 
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SSBOS INDICATORS 

The Girls Inc. Strong, Smart, and Bold Outcomes Surveys (SSBOS) use valid and reliable measures of girl development and success. 
Where possible, the SSBOS uses items found in youth surveys in the public domain so that participating affiliates can compare 
information for their girls to known information for girls in the United States. 

 
The 2018 SSBOS contains survey items from the following youth surveys: 

Annie E Casey Evidence2Success Survey (E2S) 
Boys and GIrls Clubs of America’s National Youth Outcomes Initiative (BGCA) 
California Healthy Kids Survey (CKHS) 
CDC’s Youth Risk Behavior Survey (YRBS) & National Survey of Family Growth (NSFG)  
Child Trends (in partnership with Girls Inc.) 
Colorado Trust Outcome Measurement Toolkit (CTOMT) 
Communities That Care Survey (CTC) 
Dove Global Beauty Confidence Study Survey (DOVE)  
Junior Achievement Program Evaluation by RMC Research Corp 
PEAR Common Instrument 
Search Institute Civic Character and Measures Toolkit (SEARCH) Thrive 
Foundation for Youth (THRIVE) 

 
 AGE GROUP  

STRONG INDICATORS 9-12 13-18 SOURCE 

Healthy diet x x YRBS, HKCS, Girls Inc. 

Physical activity x x YRBS 

Positive body image x x DOVE 

Sports team participation x x Girls Inc. 

Avoidance of risky behaviors  x YRBS, NSFG, Girls Inc. + Child Trends 

Perceive pressure for risky behaviors  x Girls Inc. 

Mental health support (new!)  x CHKS 
SMART INDICATORS 9-12 13-18 SOURCE 

Educational aspirations x x E2S, Girls Inc. + Child Trends 

School engagement x x E2S, CTC, Girls Inc. + Child Trends 

School performance x x CTC, Girls Inc. 

Math, Science, Reading interest x x Girls Inc. 

Math, Science, Reading self-confidence  x Girls Inc. 

STEM career interest (new!) x x Girls Inc. + PEAR 

Post-secondary readiness (new!)  x Girls Inc, BGCA 

Truancy & school discipline  x CTC, CHKS 
Avoidance of Juvenile Justice involvement  x YRBS 
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http://www.aecf.org/blog/evidence2success-surveys-track-child-development/
https://www.bgca.org/about-us/club-impact
http://chks.wested.org/about/
http://www.cdc.gov/healthyyouth/data/yrbs/questionnaires.htm
http://www.childtrends.org/
http://www.coloradotrust.org/
http://store.samhsa.gov/product/Communities-That-Care-Youth-Survey/CTC020
http://selfesteem.dove.us/
https://www.juniorachievement.org/documents/20009/133368/JA+Finance+Park+Evaluation+Report
https://www.thepearinstitute.org/common-instrument-suite
http://www.search-institute.org/downloadable/Youth-Civic-Character-Measures-Toolkit.pdf
http://www.thrivefoundation.org/thriving


 

 
 
 

 
 
 

 
BOLD INDICATORS 9-12 13-18 SOURCE 

Ability to bounce back/resilience x x Girls Inc. + Child Trends 

Bullying x x YRBS, Girls Inc. + Child Trends 

Diligence and perseverance x x E2S 

Future-mindedness x x THRIVE 

Leadership x x SEARCH 

Positive relationships with adults (new!) x x CHKS 

Self-regulation x x Girls Inc. + Child Trends 

Stands up for fairness/beliefs x x CTOMTK, Girls Inc. + Child Trends 

Civic efficacy  x SEARCH 

Financial responsibility/orientation to savings (new!) x x JA+ RMC Research Corp. 

Social responsibility  x SEARCH 

Volunteering  x SEARCH + Girls Inc. 
Girls Inc. ESSENTIAL ELEMENTS 9-12 13-18 Source 

Pro-girls, girls-only environment x x Girls Inc. + Child Trends 

Mentoring relationships x x Girls Inc. + Child Trends 

Intentional programming x x Girls Inc. + Child Trends 

Interactive Activities x x Girls Inc. + Child Trends 
 

Contact the Girls Inc. Research + Evaluation Team at research@girlsinc.org for more information. 
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